Kijiji

From research to financing,
Kijiji Autos lets Canadians
shop for cars online with
total transparency at every
step, eliminating the However, more and more Canadians are now

show that Canadians continue to be willing to complete a fully contactless or online
willing to complete their car research transaction to purchase a vehicle.

of the car buymg process. online, including researching vehicle

makes and models and exploring costs.
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This survey conducted on behalf of Kijiji Autos was undertaken by the sample and data Comfortable completing a car Of millennials are more likely to
collection experts at Maru/Blue. 1,520 randomly selected Canadian adults who are Maru purchase/lease online without going experience extreme anxiety when

Voice Canada online panelists were surveyed from May 2 to May 3, 2022. into a dealership buying a car




